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ESIPINA & Company will pre-
sent Seven.11 Convenience The-
atre (2009): The Final Year from
June 17, 2009 to June 28. Di-
: rected by R.J. Tolan, Kel Haney and Robert
"~ 'Ross Parker, and Musical Director Samrat
- . Chakrabarti, the series will play for 10 perfor-
mances. Seven.11 Convenience Theatre (2009)
is a series of seven 11-minute plays set in the
.-American convenience store, a dominant
~ American consumer presence from coast to
~_ coast and the ideal symbol for the mini-pro-
~ ductions which challenge and redefine exist-
“ing stereotypes of immigrant convenience
store employees while exploring the diversity
of South Asian and Asian Pacific American
cultural experiences.
~~The popular Seven. 1 series has decided to
close its doors permanently after the previous
- six years of successful sold out runs at the Ten-
ement Theatre, the Kraine Theatre, the
Abrons Center and Shephard Theatre.
. With this final year, Desipina is combining
the old and the new. Rehana Mirza, artistic
director, states, “We spent six wonderful years
with many talented writers, actors, directors
and this final year is a celebration of all our ac-
m_phshments .Desipina is showcasing
ome ofits favorite plays over the years which
‘will be performed by some of the best of
our alumni actors

"Seven. 11 represents some of the edgiest,
funniest, most forward-looking and culturally
on-the-beat off-Broadway theater I have ex-
perienced,” said MTV World senior vice-pres-
ident and general manager Nusrat Durrani .
“The themes, writing and acting, aswell as the
passion and inventiveness of the skits sparkle,
but it” the audacity of the entire enterprise
that blows you away. Over the years Seven.11
has been a metaphor for the provocative and
ever-evolving nature of New York City, its

mad/ passionate citizenry and its bittersweet
but always enthralling daily drama. As its final
few performances are staged, I cannot help
but think these Seven.11 plays are symbolic of
the clamor, collision, heartache and humor of
the global times we now live in.” MTV Iggy
(http://mtviggy.com) will be featuring pro-
gramming involving this final production.
Desipina & Company deftly employs this
Eastern dramatic construct to explore immi-
gration and assimilation through the produc-
tion of Seven. 11 Convenience Theatre (2009).
This year's cast includes the familiar faces of
Andrew Guilarte, Kavi Ladnier, Cindy Che-
ung and Sam Ghosh while also adding to the
Desipina family — Tim Cain, Jay Lee and
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Desipina to stop Seven.11 after 10 shows

‘These plays have become a metaphor for the provocative, ever-evolving
nature of New York City, its mad/ passionate citizenry and bittersweet
but always enthralling daily drama. They are symbolic of the clamor,

collision, heartache and humor of the global times we now live in’

Christopher Larkin.
The seven plays for this year’s production
are:-

B Soonderella by Samrat Chakrabarti and
Sanjiv Jhaveri (A new pop musical involving a
fairy tale of a different colour)

B Color Me Desi by Rishi Chowdhary (A
liquor-run to the convenience store before the
big desi party uncovers that there are more
shades of brown than there are colors to Holi)

B One Dollar Box by Eugene Oh (A provoca-
tive tribute about anybody’s father, anybody’s
son and the desperate measures that arise
when life boxes you in)

B A Very Desi Christmas by Samrat
Chakrabarti and Sanjiv Jhaveri (An orlgmal
pop musical that illuminates the true meaning
of rice)

& Closing Up Shop by Carla Ching (A look at
what happens when it’s time to move on to the
next generation)
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B What's in Store by Rehana Mirza (A run-' ‘at.
the convenience store leaves its manager wi

the keys to closing up)

B Raj Against the Machine by Vis

Jeyakumar (A Sri Lankan immigrant q
tions his life in the convenience store,wn
best customer by his side)

This year’s production also features a
brant Bollywood closing number cho
graphed by Sandhya - . J
(www.sandhyajain.com), a professional Bo
wood dancer working as a consultant 1n I
dian art, fashion and culture. -

Desipina & Company is a fusion
company, focusing on film and theatre,
is dedicated to promoting cross-pollinatio
of artistic, political and cultural dialogui
Sisters Rehana Mirza and Rohi
Pandya have been working together‘,s D
2000 — it was from that collaboration th
Desipinawasborn. .~

Desipina & Company’s mission is ti
knowledge the unique differences th;
within the Asian American commu
which are often divided by race, religi
cial and economic status. By using these ¢
ferences to promote understanding
blur the self-imposed boundaries pla
this vastly diverse and fast growing
group, they wish to nurture the works of}
-der-represented multi-ethnic individua
well as empower female artlsts to te
stories. ~

o

Generated by CamScanner from intsig.com




